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BLANCO wins recognition as a 2020 National Preferred Partner 
by David Weekley Homes 
 
 
LUMBERTON, NJ, July 2020 – BLANCO is a winner of the David Weekley Homes 16th annual National 

Preferred Partner Award. The prestigious honor recognizes field and manufacturing partners that have 

consistently operated at world-class levels, as determined by the home builder’s supplier evaluation 

platform. David Weekley Homes is one of the nation’s largest privately-held home builders.  

 

Each year, David Weekley Homes recognizes the preferred partners that have gone above and beyond. 

BLANCO was one of 12 manufacturing partners to receive the honor including ClosetMaid, DuPont, GAF, 

Hearth and Home, Owens Corning, Ox Engineered Products, Rheem, Trane, Uponor, Weyerhaeuser and 

Zurn. 

A total of 142 companies were evaluated this year and 16% percent achieved the designation of National 

Preferred Partner. Many companies that partner with David Weekley Homes have garnered multiple and 

consecutive awards, including BLANCO, which has been recognized previously for providing excellence 

in products and service and was the first sink manufacturer to receive the distinction. 

“David Weekley Homes challenges our trade partners to meet the highest standards of quality and service, 

which allows us to offer a world-class experience for our homebuyers,” said John Schiegg, vice president 

of supply chain services for David Weekley Homes. “BLANCO has consistently exemplified our rigorous 

measures and we congratulate them on their recognition as a National Preferred Partner.” 

To download full press release and images, visit: blanco.com/companynews 

 

About David Weekley Homes 

David Weekley Homes, founded in 1976, is headquartered in Houston and operates in 20 cities across the 

United States. David Weekley Homes was the first builder in the United States to be awarded the Triple 

Crown of American Home Building, an honor which includes “America’s Best Builder,” “National Housing 

Quality Award” and “National Builder of the Year.” Weekley has also appeared 14 times on FORTUNE 

magazine’s “100 Best Companies to Work For®” list. Since inception, David Weekley Homes has closed 

more than 100,000 homes. For more information about David Weekley Homes, visit the company’s website 

at davidweekleyhomes.com. 

http://www.blanco.com/companynews
http://www.davidweekleyhomes.com/
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About  BLANCO 

 

BLANCO is all about systems that are meticulously designed down to the finest detail for the kitchen water 

hub in residential spaces. The brand has won over consumers worldwide with its modern design, 

ergonomic handling and reliable product quality. All components are perfectly integrated with one another, 

from the kitchen faucet to the sink, and all the way through to the base cabinet configuration. As such, 

BLANCO systems make a significant contribution towards sustainably upgrading high-quality kitchens 

around the globe with everyday convenience and benefits when it comes to preparing food, drinking and 

cleaning. 

 

Founded 95 years ago, the company is now one of the leading manufacturers worldwide. With subsidiaries 

in Europe, North America and Asia, plus its trading partners, BLANCO has a presence in about 100 

countries all over the world and offers its customers a portfolio that is perfectly tailored to consumer needs.   

 

The company headquarters and key production sites are in Southwest Germany and Canada in support of 

the North American demand. The BLANCO Group generated consolidated annual sales of 395 million 

euros and had 1,515 employees in average, of whom 1,090 worked in Germany and 425 at the international 

locations.  

 

Founded in 1925 by Heinrich Blanc, today BLANCO is part of Blanc & Fischer Family Holding and has won 

multiple employer awards. BLANCO America has been proudly serving the U.S. market and consumers 

for over 30 years.  

 

blancoamerica.com  

  

For more information, contact: 

Lori Dolnick 

Frank Advertising 

T: 609.490.0999, ext. 22 

ldolnick@frankadvertisingus.com,  blancoamerica.com, Facebook | Instagram | Pinterest | YouTube 

https://blancoamerica.com/
mailto:ldolnick@frankadvertisingus.com
http://www.blancoamerica.com/
https://www.facebook.com/blancoamerica/
https://www.instagram.com/blancoamerica1/
https://www.pinterest.com/blancoamerica/
https://www.youtube.com/channel/UCKdkCJF0so4IKcE4WsG8YDA

